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1.1 Internationalization and Localization (pre-production)

R14 Update 1 provides a significant set of functionality to deliver internationalization support. This provides the

foundation to enable the product to be adapted to various languages and regions so companies can implement a version of
MOM in a language other than English. The internationalization support in this release can be characterized as being at a

pre-production level, as additional functionality for production-level support will be delivered in a subsequent release.

In addition to the initial internationalization functionality, R14 Update 1 also provides localized Japanese and German

versions. Japanese version has been labeled as production level based on the linguistic support present. German version is
labeled as a pre-production level. We expect to add support for other languages in subsequent releases.

For R14 Update 1, MOM supports a single language per instance or tenant. This means that all users within a MOM
instance will access the application in the same language. The language selection is configured during the tenant

creation.

Tenant Namea
Database Type

Database Machine Namea

Database Name

ODS Database Name
Database User Mame
Databasa Password

Create Database Autornatscally

Database Server Instance Name [E3ZCTRY

| co— -
—
I

=
H
L

Use Madia Sorver
Audtng

Fila System

Mount Point {for Files)
Out Box (for Files)
Max Fila Count (for Files)
XML Mount Point
Saver Irtr Pk
Default Language
En

German
Japaness

1.1.1 What's in scope for this relese

The following is an overview of functionality that will appear in a localized lanaguage in this release:

e Login page

e Navigation pane items, list labels, and button names

# HEISH
73V

b

LEa—

—~HEE
U= 20 UZL 2

A FF»
FIVERTTD
FIAFAEFTERTTD
BH&YDETR
EEELE ST E S
SERBNDET

FSERTTD
Al ok
ESZR1T 9k
BEHFE:
EERL T
EEVH
ENEE
L (IR
Test Plan 1

ER
[F2012

#l  [=]

E¥221- ok AF =82
testbut TEs

EHEm T
EUR 0.00

2 (o [[oe— | sim |

e Form labels
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A EBEIS ISERTTD
I3 testbut > Test Plan 1
T8 > —
N wiE Programs T2 | Z3FH-F LEa= | d1-tF-DoiEE -3 -3y
LEa- > U .
CEEE N A I
Uy RQUST AL 5 BEAEERTID
TestPlan 1
& F3 :
: testbul
IIVEETTD >
S . : EUR TIVORAF-RA: THEE
FUTAETARETRT S i setEm: 20102 sREFE: 201210731
HERtUnET >
AZvkAVFORT B
FRBOET >
A& 0RIR > [ &# B
D= G=atad > No Objectives present
A-Y-0EH >
B = A EHT AN
V- IFasTnLYH > AR FTLEEA
TR :
FOFAET(DER -ABE
FAF1EF1OER -M¥H N
B
FOFAEFTAOTRLE-H >
FOF1EF18@#E -A >
FOFEFRE -B¥M B
Number formats based on selected language
w8 | Frograms | F8 | 2370-F | bEa- [ 2-v-mga | gv-R | Aevas
A MBWH
SHE:EUR
SmTE AU T u B ik FHAYSET
10,000.00 &,000.00 000 0.no 2,000.00
FLP I THRETD
A AZ-EwA o" " "Rt
hd .
2
[~ &#H L SAETEEE E3- L ke ] :
o
™ vertising CC_jap : £,000.00 1,000.00 o
:
[~ Sponsorship ©C_jap - 500000 1,000.00 :
- L]
I~ &t H 10,000.00 2,000.00
.
ML I I .
A T
Forecast Attribute =H
For_Adv_Jap 5,000.00
For_Sponsorship_Jap 5,000.00
10,000.00
Date formats based on selected language
(8 | sctiviies | T8 | #R | 2270-F | LEa- | 1-F-0@@ | Us-2 | 9-9270- | s-van

A Program

EEREEETTD
Program® Ak Jk:  Test Program 1 _Jap
ELH
Program ®O)&#%E:

Program¥ eaeenmmy
TVt ah R U AOREH S 20121106 5
EEOHE - RHQSEI:: 2012011414 &

wg: R

Program R?kﬂx:.fﬁﬂif?.étb; %f:
75‘Jﬂ:zhtﬁﬂuu—zﬂ)ﬂ7ﬂ= 20120115

EEOHEYY- A0 THe 2012411130

EREHER 01201
Yumnn

Exclude Program From Calendar: LLii

Notifications
Standard reports list — categories, names, and descriptions

Status values for standard entities, such as Activity status
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TEBRT % Activity

Exclude Activity From Calendar:

Enterprize Marketing Business Unit_Jap = Test Plan 1_Japan = Test Program 1 _Jap =

*Activity® 241 bz [Test Activity 1

ELH
Activity D& [ g8

Activity &
T kFhEmEU- 20REH:
EEoHEU)- 2AEHER:

SEE: EUR
SHaE:
= 3

O @i (2

JvEEEEEREEE,

Activity 27— ﬂ.Z: TaE

75Uk Eh AFRUI- 0% TH:
H

®ansnnnnnn®

EE:

HETE
zRowEY- 2o TH: B0

Standard reports — labels, date formats, number formats, and standard entity status values

1.1.2 What'’s not in scope for this release

The following is an overview of internationalization limitations in R14 Update 1:

Operating System is English only

Installation and configuration will be English only

Full support for multiple languages within single instance/tenant not supported

Database in English only — schema names (tables, fields, relationship names, etc.) must be in English

A AF—ITHAH
IYF (7 (OBH
JrEoto@R
HHH R

TUTATADERER TS

I FF1OEROFE
ausEEsssEEEEEEEEES

’17;1;1&475: [MARKETINGACTIVITY :
ELOET-F e (% . B N T B T
information relsted to an activity such as product
launch, ad campaign, event, ke, A plan may
have mukiple activities each with a diferent level

of hierarchy. There is ne ore-defined hierarchy.

A BEOEE
0| | 1-20 of 22 | Sua| Last
F1 &z Ak FA08% Foay AR e -] Frx EE Bk EHHER L & &
[oE Z1— ~ HE E
= LE L EE B
0 E
o8
sEsmsmEEEw o8
.
ot . =
: MARKETINGACTITYID : Marketing Activity 1D INTEGER 8 EDITBOX TRUE  FALSE 1
[ ACTIVITYLEVEL » Merketing Adtivky Level INTEGER 8 EDITEOX TRUE |FALSE 1
n
™ ACTIVITYNUMBER : Marketing Activity Number STRING 100 EDITBOX FALSE FALSE 3
"
™ ACTVITYTYPE : Marketing Activity Type STRING 2000 DROPDOVNLIST FALSE FALSE MARKETINGACTMWITYTYPE 0 “alue 4
n
= ACTUALENDDATE : Marketing Activity Actual End Date DATETIVE 8 CALENDAR FALSE FALSE 5
]
M ACTUALSTARTDATE : Marketing Activity Actual Start dats DATETIME 8 CALENDAR FALSE FALSE 3
Py

asnnnnnnns’

Audit reports will contain some statements in English only
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Generated by: System Administrator (Admin} on 20122 118 028 (& ) F# 02:22

FOFAEFAE o U FUENEF ¥ BA W = -,‘
SIGNIN .: User admin Logged in to system "
SIGNIN . User admin Logged in to system E
SIGNOUT E User Logged out off system H
=
SIGNIN User admin Logged in to system :
SIGNIN User admin Logged in to system E
SIGNOUT User Logged out off system H
SIGNIN User admin Logged in to system E
SIGNIN User admin Logged in to system :
n
SIGNOUT User Logged out off system .
SIGNIN User admin Logged in to system E
SIGNOUT User Logged out off system :
SIGNIN User admin Logged in to system .:

FOFEF1OETH

02-11-2012 2:17:04 F Wi

02-11-2012 1:2225F W

02-11-2012 1:2218 F ¥

01-11-2012 9:06:21 T

01-11-2012 3:41:10 F#

01-11-2012 31014 F#

01-11-2012  1:55.07 F ¥

01-11-2012 1:34:36 F W

01-11-2012 1:32:07 F#

01-11-2012  1:26:38 F ¥

01-11-2012 1:14:27 T

01-11-2012 12:46:55 F 7

e Schema display text in English only — used in calendars, dashboards, and ad hoc reports

A hLUHOZFE

“&#: Marketing Plan

SHEA:  The Marketing Plan Calendar channel displays marketing activities to
the user.

SFAFhi¥rrya

Frovi0ENERORE: 55 |4

A= Fob I F 17 rOFR

A-FATVF 171 |Marketing Activity [=] Marketing Activity

BREEWA -

A Hob TuF T, BEL T T BT ok b, 20— P ET Ol ST L2 T,

AR AR

LARRSERNY
» |=IRelated Enttties
* Marketing Activity KPI
I Marketing Activity Measurement
I Marksting Activity Offers
+ Activity Selection Lists
+ Activity Touch Points.
+IBUDGETAPPROVER
+IBudget Initiater
+# Budget Manager
Marketing Activity Description | # Commiments in Marketing Activity

=/ Marketing Activity

= Marketing Activity ID
Marketing Activity Level
Marketing Activity Number
Marketing Activity Type
Marketing Activity Actual End Date
Marketing Activity Actual Start date
= Budget Approved Flag

Marketing Activity Currency Type

gUEEEEEEEEEEEEEN,

EI ¥ Marketing Activity Default Metrics

BLYHTN-7: [935 L0 LuR =
BLYHD A5~ RA: =]
K-uFSAA:

RES R IUT
» |=IRelated Facets

+ ACTIVITY_RESCAT_FORECAST

+ MARKETINGACTWVITY_ALLOCATION

+ MARKETINGACTIVITY_ATSBREAKUP

+ Marketing Activity Budget Allocation

+ Marketing Activity Distribution Channels

+IMarketing Activity DM Activity Details

¥ Marketing Activity OM Activity Information
- + MARKETINGACTVITY_EXCLUSION

T R T

Fdon-7elliss = 5

AnD > A3

I Warketing Activity Coordinator USERID XMl ZELLY 0570 —1H—

I OR ¥  Marketing Activity Reader, USERID JROBEIZELLY D050 —H—
I OrR ¥  Marketing Activity Creator USERID ROMBICZELLY OS2 —H—

I OR ~  Marketing Activity Owner USERID ReMBICZELLY O —H—

| SRR S e PeEd 557 | LEEEFES-£18

FrtN

names & descriptions in English only

SAS® Marketing Operations Management

Dashboard administration — dashboard names & description, page names & description, and predefined channel

A Fyvak-FOER Huiak—FdHE

Ry ak—F
Hovas- FEEETS > il
R-FORE > O] 27y
smmmmmEmm
FrELERFITD >

SAS MOM Calendar Dashboard

»
(W] | 545 MOM Calendar Dashboard
ERFRAOFr RN ORTE > -

2] 54S 1OM Dashboara
.

SAS MOM Dashboard

EEEEEmEEEEEEEEEEEEEEEEE
Holak—FEPEETD
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SAS® Marketing Operations Management

L5ZF System Administrator
2 HaiaK—FOER S VOBE

s afi—F R—
Ay ad FERETS Hryatiofaey

) . 7L
A-TORE ||| O x=z& L Ea—
- . e R R R R R R R N R N R R
FrANERET S > .
a My Calendar Page User Personalized Channel Seiection (Subject to the role of the user in the system) g w
EREROFTINOBE 5| m

=
o Wy Page User Personalized Channel Selection (Subject to the role of the user in the system) @

u
YEssssEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE®
HlBR || ~—DEsk

e Error logs in English only

e  System errors in English only

1.2 Performance & Stability

R14 Update 1 builds upon the performance improvements in R14 by further improving application response times. The
specific improvements are as follows:

1.2.1 Improved response time for on-screen calendar display and export to
PDF

Code changes related to the performance for Gantt View's display have been completed. The new code changes

are now using single class to generate the hierarchy and Calendar bars. This has reduced the processing time for
displaying individual item in left and right panes.

The Gantt chart calendar shows items expanded by default to 3rd level. An 'Expand All' button allows you to
expand the complete hierarchy.

Calendar Performance Tests
Time to Load Data volumes range for testing
New Code Old Code 1 month =500 - 1500 activities
Calendar names Time Period SAS Machine Customer Machine | Customer Machine 3 months =1500 - 4000 activities
<customer> Group AFS 1 month 0m 13s 0m 165 Om 41s
3 month 0m 20s 0m 21s 2m 125 Customer Machine Specs
Consumer 1 month 1m 32s 1m 51s >15m Browser IE 8.0.6001.18702
3 month 2m 33s 2m 41s =20m Flash Player 10.1.53.64
Banking Group 1 month 0m 31s 0m 39s 2m 30s
3 month 0m 565 1m 13s =10m SAS Machine Specs
Bank of <x> 1 month 0m 13s 0m 18s Om 36s Browser IE 8.0.6001.18702
3 month 0m 20s 0m 23s 1m 30s Flash Player 11.3.300.265
Business 1 month 0m 6s 0m 06s 0m 255
3 month 0m 8s 0m 09s 0m 49s
<x> Consumer 1 month 0m 32s 0m 33s >5m
3 month 0m 50s 0m 51s >10m

For PDF generation from the Calendar, with the help of a new PNG encoder (PNGEncoder2) for bitmap to PNG
conversion, a PDF report is generated within 48 Seconds which was taking 05 Min 40 Sec previously.

There is a limit on the number of activities that may be exported to PDF. The limit is 1500 activities. Exporting
a PDF for more than 1500 activities from Gantt view gives a message of limitation on number of activities
which can be exported.

1.2.2 Dashboard service performance changes

The Dashboard display service which used to take about 40 seconds for 1000 records while generating
hierarchy, now takes approximately 3 seconds.
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1.2.3 Achieving Stability in High Load, High Concurrency Environment

Restructuring database access code to reduce the time required for transactions — This change drastically
reduced number of deadlock exceptions logged during in a 50 user load runner test with no think time.

Use of in-memory XML modifications to manage concurrent access of files.
Improvements of XML file operation transactions.

Refined transaction management - Includes selective use of Distributed Transaction Coordinator and a database
setting for transaction isolation for reducing deadlocks

Optimized use of Memory when fetching large amount of data — Memory usage for fetching 100 MB data was
brought down from 2.2 GB to 200 MB

Parameterization of all queries in MOM to maximize reuse of cached query plans
Reduction in database hits for looking up object metadata by ensuring all lookups happen from cache

Optimized handling of Cataloger jobs in Queue Manager service— Resource consumption brought down from
1.5 GB to 50 MB

Optimized Session management by caching the session data and reducing frequency of database updates for
session refresh

Elimination of frequent loading of tenant XML by performing the lookup from cached copy

Optimization of time required to add attributes to facets — Time taken to update facet was reduced from minutes
in double digits to few seconds

Minimization of session creation by Windows services — Text Cataloger service
Reduction of time taken to display Perform List screen when the list is large
Optimization of stored procedure for Plan User Access report

Reduction of Memory consumption for ad-hoc reports transactions

1.2.4 Database Recommendation for ODS

Database recovery model to be set as “Simple” mode rather than “Full” mode to minimize the growth of ODS log
files in the ODS database.

'\g Microsoft SOL Server Management Studio

File Edit “iew Debug Tools W . Database Properties - sasmom_db_0D5S [_ O] =]
o NewQuery | [y | Ly | 5 B Slecl : :_S Seript Lj Help
— & General
Object Explorer 2 Files ol ,
Connect ~ & 2 5 2] 5 | Filegroups S oo
2 [
=1 [ g% PUNEVMMOMMKTGISQLEXPRESS (€| = gﬁ“ms Tracki ESC_UVEW foiel ________
Bl [ Databases HER angs 1rasking Compatibility level ISQL Server 2008 (100) j
[ System Databases = SImissions .
| | ReportServerfSQLERPRES: | = Eutended Froperties Other options:

l_j ReportServer§SQOLEXPRES:
| ) sasmom_db

5|

| | sasmom_db_o0S El Automatic )
[ Security Auto Close True
[ Server Objects Auto Create Statistics True
[3 Replication Auto Shrink, Falze
[ Management Auta Update Statistics True
Auto Update Statistics Asynchronously Falze
El Cursor
Close Cursor on Commit Enabled False
Default Cursor GLOBAL
El Miscellaneous
ANSIMULL Detault Falze
ANEI NULLS Enabled False b
AMS| Padding Enabled Falze
Server. AMS] Wamings Enabled Falze
PUNEVMMOMMET GASQLEXFRE Aithmetic Abort Enabled False
Connection: Concatenate Null "iglds Nul Falze
sa Cioss-database Ownership Chaining Enabled | False
43 View connection propetiss Date Comrelation Optimization Enabled Falze
L1Ew EONNBCION DIOperies Nureric Round-Abort Falze
Parameterization Simple -

ANSI NULL Default
Ready
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1.3 Strategic Planner

1.3.1 Flexible Periods for Budget Forecasting

The MOM R14 release introduced functionality for forecasting according to configurable periods in addition to the
standard calendar months orientation. For example, some retailers use 13 defined periods instead of 12 months for fiscal
year planning. R14 Update 1 extends the flexible planning functionality in R14 by adding the following enhancements:

e Admin user interface for configuring periods in a fiscal year: Go to ‘Planner Admin’ from the left on the
Dashboard screen. Click on the ‘Forecast Duration’ link on the left pane of the ‘Planner Settings’ screen.

View Forecast Duration Details
Forecast Duration Details
Fiscal Year: 2014
Forecast duration based on: @) ¢gjengar Months @ Configured Periods
Vertical check required: @ yoq @ o
Duration Details.

Plan Level: [ periodwise[+] [7
Activity Level 1: [ periadwise [=]
Activity Level 22 [ periodwise[~] [7

A/ Set periods

Period " Period Title * Start Date * End Date Quarter
1 Period 1 22 February 2014 14 March 2014 QL
Period 2 15 March 2014 11 April 2014 QL

Period 3 12 April 2014 02 May 2014 QL

Period 4 03 May 2014 30 May 2014 QL El

Period 5 31 May 2014 27 June 2014 Q2 El

Period 6 28 June 2014 25 July 2014 Q2 E

Period 7 26 2uly 2014 22 Pugust 2014 FIE|

8 Period 8 23 August 2014 19 September 2014 o [=]
Period 8 20 September 2014 17 October 2014 &=

10 Pericd 10 18 October 2014 14 November 2014 Q3 E
1 Period 11 15 November 2014 12 December 2014 [o2] El
12 Period 12 13 December 2014 09 January 2015 o[~]
12 Period 13 10 January 2015 R 21 February 2015 EEE) [r]

Delete | | Delete All | |Add Rows

Save || Cancel

For each fiscal year, the admin can select either a ‘Calendar Months’ or ‘Configured Periods’ orientation. With a
period-wise configuration, the periods can be defined with associated start and end dates and quarters.

e Validation to ensure that forecast for each period does not exceed the parent level amount for the same period.
The validation is performed in two areas:

o The forecasted amount allocated for the attribute at child level (like Marketing Activity- any level) for
a specific duration should not be greater than the forecasted amount configured at immediate parent
level (can be Plan or Marketing Activity) for the same attribute and duration.

o The forecasted amount allocated for the attribute at parent level (like Plan or Marketing Activity- any
level) for a specific duration should not be less than the forecasted amount configured at immediate
child level (Marketing Activity) for the same attribute and duration.

The system displays an error message if there is a problem with the validation. Below is an example to illustrate
the validation.

Budget Forecast for Parent (can be Plan or Marketing Activity)

A/ Forecast

R

.
fomcast st P P2 P3 P4 P5 Pg P ] PY P10 P11 P12 P13 Total
Attribute : .
Advertising = | 100,000.00| §00,000.00|100,000.00 | 100,000.00 | 100,000.00 | 100,000.00 | 100,000.00 | 100,000.00 | 100,000.00 | 100,000.00 |100,000.00| 100,000.00| 100,000.00  1,300,000.00
3

L4
Brand * % 80°oha £ 100,000.00 100,000.00
Sponsorship | 100,000.00 | 100,000.00 | 100,000.00

.00 100,000.00 100,000.01
00.00| 100,000.00 | 100,000.00| 100,000.0

0| 100,000.00
0| 100,000.00

.00 100,000.00 100,000.00 100,000.00 1,300,
00.00 100,000.00 | 100,000.00| 100,000.00 | 100,000.00 1,300,000.00

Total 300,000.00 300,000.00 | 300,000.00 | 300,000.00 | 300,000.00 | 300,000.00 | 300,000.0

0| 300,000.00  300,000.00 | 300,000.00 | 300,000.00| 300,000.00 300,000.00  3,900,000.00
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Budget Forecast for Immediate Child
(Marketing Activity at any level Program/Campaign/Activity/Channel/Tactic)

x

Forecast

Planned Amount : 3,000,000.00

None[~]

A Forecast
pmEmEEEEEE,

horecast E P1a P2 P3 P4 P13 Total B“c‘?:;
® | Advertising 5 [250000.00 Esonno.no 50000.00 50000.00 50000.00 1,300,000.00
@ Brand TR Yson00.00 50000.00 50000.00 50000.00 1,300,000.00
@  Sponsorship |50000.00 50000.00 50000.00 50000.00 50000.00 1,300,000.00

Total 350000.00 50000.00 150000.00 1soo00.00 || |/[150000.00 ||[1850000.00

Message from webpage
The available forecast amount for Advertising for duration Pericd 1 is
100,000.00.
\ =

e  Existing standard reports in Planner that display a quarterly view of data have been modified to comply with
quarterly definitions for configured periods in the Forecast Admin user interface. In addition, all quarterly
reports display the quarter definitions with associated periods and dates for reference.

The following standard SAS MOM reports display data according to defined quarters:
1. Activity Budgets and Spend
2. Activity Actuals
3. Financial Account Spend
4. Recovery Sheet
5. Activity Summary

6. Forecast Variance

Report: Activity Budget and Spends Report

Paper Size: Tabloid
Selected Filters:
Business Unit: Mone
Fiscal Year: 2010
Planned In-Market Start Date:  From Mone To None
Planned In-Market End Date: ~ From Mone To None
Cost Center: Mone
Activity Type : None
Group By : Cost Center
Report Type : Quarterly
14« » v B (= ) |Pagedof1
Activity Title Activity # Allocated to Committed
Spend
CostCenter: 1234 - Adv Cost center
Plan-FY2010-YQP=>Program for New Product Development 1033 0.00 210000.00
Launch-1033
Totals for Cost Center - 1234 - Adv Cost center : 0.00 210.000.00
CostCenter: 2345 - Spons cost center
Plan-FY2010-YQP>>Program for New Product Development 1033 o.00 210000.00
Launch-1033
Totals for Cost Center - 2345 - Spons cost center : 0.00 210,000.00
e e e e e e e ————————————— 1
Quarter Definitions: 1
Qi (P01,P02,P03,P04) 26 February 2010 to 16 June 2010 1
Q2 (P05,P06,POT) 17 June 2010 to 08 September 2010
Qi (PD8,P0S,P10} 08 September 2010 to 01 December 2010 :\ . . . .
ai (P11 PIZP) 02 December 2010 to 25 February 2011 . Calculations are based on the quarter definitions configured in
______________________________ a Forecast Admin. Legend also displays on report screen.
Generated by: System Administrator (4dmin) on Monday, 10 December 2012 04:26:19 PM
I~
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e A new embedded ad-hoc report for Forecast Variance by period has been added to the left navigation pane in
Strategic Planner. This report will only be accessible for customers using period-wise forecasting functionality.

SAS® Marketing Operations Management

| Strategic Planner View Plan
Plans || Business Unit 1 = 2012 Marketing Plan A
Budgets > §
Reviews B Info J Programs l Budgets | Scorecard | Reviews | User Roles | Resources. | Versions
Bulk Changes > £ Search
Resource Request > Status:
| Plans Program Type:
Program #: ‘ |
LR > Program Title: |
View Activities >
View Estimates >
View Commitments > £ Programs
View Invoices > [[] ' Program Title Program Type Program # Statug
Select Currency ’ D 2012 Program 1 - Advertising Advertising Budget Approved
Clone User >
Replace User >
2 | Reports
Marketing Calendar 3
Fowesash e a-suariess « x|y
Forecast Variance - Periodwise >
11 RAN WSS WORME =" " 3 1
Activity Actuals - Quarterly >
Activity Budget Report >
Activity Summary - Monthly ¥
Activity Summary - Quarterly >

THE
) POWER
A . | TOKNOW.

view Levels: [IEERIES

Forecast Variance - Periodwise for Plan

05 March 2013 0853 PM
Last Updated On: 05 March 2013 12:16 AM
Generated by: _ System Administrator

is report shows periodwise Forecast Variance for the plan.

E

Budgeted Amount | Forecast Amount For Period 1 Actual Amount For Period 1 Forecast Amount For Period 2 Actual Amount For Period 2 Forecast Amount For Period 3 Actual Amount For Period 3

[ 2012 Marketing Plan A 4,000,000.00

2012 Program 1 - Advertising 1,600,000.00

300,000.00 0.00

100,000.00 0.00

300,000.00 0.00

100,000.00 000

300,000.00

100,000.00

0.00
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e Dashboards and Calendar Gantt Views that present a quarterly view of data now display data according to the
period and quarter definitions configured in the Forecast Admin user interface. Quarter definitions also are
displayed when users drill into data on applicable dashboards.

Fizeal Year o

-
-
Current Forecast Details x
Fiscal Year: 2012 BU: Business Unit 1, Business Unit 2 fata as of: 05 Marcn 2015 12 1
Plans
Total Current
Plan R a Qz a3 a4
Business Unit 1 >» 2012 Marketing Plan A 3,900,000.00)  1,200,000.00 500,000.00 900,000.00 900,000.00
Business Unit 2 >> Marketing Plan 2012 1,000,000.00 380,500.00 170,000.00 50,000.00 399,500.00
Quarter Definitions
(Period 1,Period
@1 | 2Pericd 3,Period | 26 February 2012 to 03 June 2012
4)
~ | (Period 5,Period o >
az2 6,Period 7) 04 June 2012 to 26 August 2012
a3 g?;:?igdgfae)”"d 27 August 2012 to 18 November 2012
g4 |(Penodii -1';'?”“ 18 November 2012 to 25 February 2013
Marketing Plan 3] [edit

| mE | Addacvity Fom: February ¥ 2012 ¥ 7o December Y 2012 ¥  Go

01 February 2012 17 July 2012 31 December 2012
Expand All
£5 A ® @
I i i 1
The I a1 Q2 Q3 Q4 1
Feb 12 Mar 12 Apr12 May 12 Jun 12 Jul12 Aug 12 Sep 12 Oct12 Nov 12 Dec 12
¥ Plan#180ct! 2-1847-2011-YQP *

¥ Programs#1 003

Activity#1011 Advertising-Advertising Addressed
¥ Programé1004

pebtyz
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Scorecards now have the ability to display measurement time slots according to a period-wise configuration.

Edit Measurement
ndia BU = Plan for New Product Launch > Scorecard- Measurementd1

A Measurement

*Mame:  [Ecorecard- MeasurementdL

Description: -

Measurement Type:

1
| StartDaten o e abriany 2012

1 Frequency: | pariodwise El I
______ 4
SCam Ty [Tumulative | 7

Slot End Date

Actual Values

Here the Expected Time Slots are based on
configured periods for the selected duration (Start
& End Dates) if the Frequency for Measurement is

1
1 Expected Time Slots Actual Time Slots
1 Time Slot Start Date Time Slot End Date Expected Values
: 01 February 2012 25 February 2012 | Noactua slots configured
1
1 26 February 2012 24 March 2012 1
: 25 March 2012 21 Apnl 2012 1
1 22 April 2012 19 May 2012 :
: 20 May 2012 16 June 2012 1
1 17 June 2012 14 July 2012 :
—
]| 15 duy 2012 11 August 2012 < +
1
1 12 August 2012 08 September 2012 ! . .
1 Period-wise.
1 09 September 2012 6 October 2012 1
1
1 07 October 2012 03 November 2012 :
I 04 November 2012 01 December 2012 1
1
1 02 December 20112 28 December 2012 :
I 30 December 2012 26 January 2013 1
1
1 27 January 2013 25 February 2013 :
1 26 February 2013 28 February 2013 1
1
______________________________ 4

Populate Expected Time Slots | | Add Actual Time Slot

Save || Cancel

1.3.2 Resource Category Forecasts

The MOM R14 release introduced functionality for viewing Resource Category Forecasts and rollups for plans and
activities directly in Strategic Planner. R14 Update 1 adds the following enhancements to the Resource Category

Forecasts in Planner functionality:

The ‘Copy Plan’ capability allows you to easily create a new plan based on an existing plan. When you copy a

plan, you now have the option to copy Resource Category Forecast data in addition to other plan information.

2 Copy Plans

Title™ Business Unit* Fiscal Year Currency
|Copy of 2012 Marketing Plan A Business Unit 1 [ 2012 usD
Select More Options x

# Plan Level

o
User Roles/Groups

Py

# Marketing Activity

Planned In-Market Start/End Date
Actual In-Market Start/End Date
G

[E, S -
Estimates

Done

Copy Options
Copy All Levels[ =]
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e When you create saved versions of plans and activities, the saved versions will now include Resource Category
Forecast and rollup data.

1.4 Offer Management

1.4.1 Editing Locked Offers

Many marketing organizations need to be able to create and track a large number of offers used in various promotions.
The Offer Management module in MOM enables marketing organizations to efficiently manage all marketing offers in a
central, searchable repository. The offers can be stored with all relevant details and published via Offer Calendars to
ensure broad visibility to all relevant stakeholders within the organization.

Within the Offer Management module, Offer Managers can “lock™ offers to prevent further changes to an offer after
creation. This gives Offer Managers sufficient control to ensure that no unwanted changes are made to offers prior to or
during the in-market dates. Prior to this release, locking an offer prevented any edits by any users. R14 Update 1
enhances the locking capabilities by providing the flexibility to configure the system to allow Offer Managers to edit
locked offers. This capability applies to users specifically assigned to an Offer Manager group in the Admin user
interface. To do so follow the instructions below:

1. Go to the ‘Offer Management Admin’ via the left pane of the Dashboard screen.

2. On the Settings screen of the Offer Management admin click on the ‘Edit’ button on the extreme right corner of
the screen. The settings can then be edited.

3. Select ‘Yes’ for the ‘Allow Offer Manager to Edit Locked Offers’ setting.

Offer Management Admin Edit Settings
Settings 5 Offer Settings
Offer Type Color Configuration » Allow auto generation of Offer Code: YesEI

Allow Change Management: YESEI

Configure Offer Types: Click here to configure

e Frable Ante Losk Datei .« usswd .,

Access Control
Offer Manager Group Access: |vag E'
#  Offer Manager Groups
Offer Managers Group

Delete | | Add Group
[Detete |

1.4.2 Auto lock offers on defined date

As described above, the Offer Management module enables offers to be locked to prevent unwanted changes prior to or
during in-market dates. Prior to this release, offers could only be locked manually by selecting one or more offers and
clicking the ‘Lock’ button. R14 Update 1 enhances the locking functionality by enabling administrators to configure the
setting of an auto lock date based on the ‘Offer Valid From’ date. For example, as a best practice, a company may
choose to auto lock offers two weeks before the date the offer goes live in the market.
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Offer Management Admin Edit Settings

Settings 5 Offer Settings
Offer Type Color Configuration > Allow auto generation of Offer Code:  [yeg E'
Allow Change Management: |[yag EI
o= = Epniinme Offer Fpese = = Cickeerato configure
.
* Enable Auto Lock Date: YesEI =

*
Allow Offer Mana'g"ar"follgdllt' Cocked Offers: | .Y;s.. *
Access Control

Offer Manager Group Access: |[yeg E'

#  Offer Manager Groups
|:| Offer Managers Group

Delete | | Add Group

The default date for the auto lock is set to 10 days prior to the ‘Valid From’ date. To configure this follow the steps
below:

1. Go to the ‘Ul Framework’ on the left pane under Configuration of the Dashboard screen. A new window with
the solution list will be displayed.

2. Click on the ‘Campaign Manager’ link to see the form list.

Form Configuration

A Form List
Form Name Display Text Edit

TreatmentForm Treatment Detais

FRM_CampaignSummary Campaign Summary
FRM_CampaignCreate Create Campaign
FRM_Campaigninfo Campaign Info
FRI_ExtractTemplateDetais Summary
FRM_ExtractTemplateF acetDetais Delivery Method
FRM_TreatmentsPreview Treatment Preview
FRM_OffersPraview Offsr Preview
FRM_CampaignSchedule Campaign Schedule
Offer Summary

N NN NSNS EEEEN NS EEEEEEEEEEEEEEEEE)

Create Offer  m £

M_OfferSumary
(]

.
A Widget Form list
Display Text Edit

Form Name

Form does not exist.

3. Click on the ‘FRM_OfferCreate’ link.

4. The form details are displayed. Click on the pencil icon next to the ‘Auto Lock Offer On’ field to view the field
details.



16 SAS® MOM: Features Document v.6.0. R14 Update 1

Add Field

Label: |Auto Lock on

Content Type:

Ul Type: Calendar -

W EEEEEEEEEEEsEEEEEEEEEEEEEEEEEEE,
Date Mode: Date 4

Date Dependency: | Configure | | Remove

Valid From MINUS 10 Dayis)
‘ssssssssnssnnsnnennnnnnnnnnnnnnn’

Configure Date Dependency x

EEmEE,
amsmmm

Field Name: Auto Lock on

DePERds Qi o VI E PR wna Tunnmnnnnnnnannnnnnnnn,

= Operation: Decrement ¥ by 10| Days 0| Months U"EEI'B:
BN NN NN NN NN NS NN NN NEEEEEEEEEEEEEEEES

*amn
Consider Non Working Days:

Save Cancel

Define Condition: Mo conditions defined.

Configure

Configure Web Service: No web service configured.

Configire |Ccr|ﬁgur.e and Remove actiens wil permanently save the changes on
the form.}

Column no.:
Help Header:

Help Content:
Instruction:

¥ Label Properties

OK || Cancel

5. On the ‘Add Field’ screen the date dependency can be configured by clicking on the ‘Configure’ button. A
‘Configure Date Dependency popup is displayed. Edit the ‘Operation’field to suit your requirements.

If the above feature is switched on then an end user can enter the ‘Auto Lock Offer On’ date while creating or modifying
the offer. The default date is what is set by the admin (See above). This can be edited. The offer gets locked on this date
automatically. Only the Offer Manager can edit the offer after it is locked.

Warketing Offers » 2013 Offers = New Offer
A| Offer Details
* Offer Name: |10% off for New Customers

Description:  This is an offer for new customers to avail card membership free of

charge
Offer Code: Offer TYpE:  Mew customer Offers
Valid From: 12 March 2013 “IE Status: Draft
Valid Until: Locked: Mo
cnnanvane s TP e en il nan,
.F\uln Lock Offer On: 2 March 2013 “IE Clear : Supporting Documents:  No Files attached,
- - Upload

E NN NN NN SN NN NN EEEEEEEEEEP

Save & Continue || Cancel
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1.5 Digital Asset Management

1.5.1 Additional Support for ‘Not Equal to’ Operator in Advanced Search

The Digital Asset Management (DAM) module has advanced search capabilities to enable users to quickly find assets
based on search parameters. The advanced search option allows users to define filter expressions by selecting attributes,
operators (such as contains, equal to), and values. R14 Update 1 enhances the advanced search capabilities by adding
support for the ‘Not equal to” operator for multi-select fields. Consider the following example to illustrate a use case for
this functionality.

A company has defined a metadata field called ‘Approved brands’ to select the approved brands that can use a
digital asset. Because multiple brands can be approved for an asset, ‘Approved brands’ is set up as a multi-
select field. An end-user then would like to get a list of assets approved for all brands except brand 2. The user
constructs a filter for ‘Approved brands NOT EQUAL TO brand 2.

Advanced Search

#A  Search Filter List

Source

Delete || Add Filter || Search

Save Query

Attribute

Operator

Attribute Value

DIGITALASSET_TAGTAXONOMY Approved Brand Not equal to Brand 2

- ] soroved ronds_[7] sl o[7] Eelect | [ Remove
—Select— [=] —select— [+ ] ——Select—[v]

E=== 5] selec 2] —sdec—[]

1.5.2 Include Asset Description in Excel batch cataloging tool

To enable efficient cataloging of multiple assets, the DAM module includes functionality to upload multiple files en
masse via an Excel batch cataloging tool. The Excel sheet enables users to catalog assets along with associated metadata.
The Excel sheet is enhanced in R14 Update 1 by adding support for the asset description field.

Note: This enhancement only applies to the Windows macro — without dialog (excel sheet for batch cataloging).

1.6 Ad-Hoc Reports

1.6.1 Show Named Hierarchy Values in Ad-hoc Report Filters

When creating ad-hoc reports, users can define filters to customize the data included in the report. R14 Update 1
enhances the filter user experience by displaying the values available for selection for fields with named hierarchy
values. For example, you might want to create a report showing all activities of type ‘Advertising’. When you define the
filter, the user interface for selecting filter values displays all available activity types so you can easily select
‘Advertising’.
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Configuration Schedule User Roles Select Filter -

Marketing Activity Details . Marketing Activity
Filter Name 5o i activity Type Level 1
Operator Contains -
GEEEEEEEEEEEEEEEEEEEEEEEEEEEEEDN

. . ]
- Filter Value Advertising Select | | Remove :

=
Vsssssssssssssssssssnnunnnnnnnn’

/2 MultiSelect Value - Windows Internet Explorer provided by snsn— e
Add | | Close Available Values

= MARKETNGACTVITYTYPE
vertising

*®
o @ Brond

© © Seensorship

Lo S S SR S e SR S RE S S

Gelect | [Close

1.6.2 More data available for Ad-hoc reporting

The Ad-hoc reporting tool pulls data from an Operational Data Store (ODS) that is specifically designed for ease of
reporting. In the past few releases, the ODS has been enhanced to include more information from the MOM database,
and we expect to continue to make more data available in the ODS in subsequent releases. The goal is to enable users to
create valuable reports against the broad set of data in MOM. R14 Update 1 continues to enhance the ODS by adding
support for the following data:

o  Offers from the Offer Management module. Users can now create reports on offers and associated metadata.

e  User role data from Strategic Planner is included in two new target entities for ODS - Plan Access Details and
Marketing Activity Access Details. With these additions, you can easily pull out a list of users and their roles
for plans and activities in Strategic Planner. This enables reporting capabilities such as ‘List of Activities
owned by user X’ or ‘List of Activities that include user X as reader’.

£ Report Details

Name: Strategic Planner User based report
Description: Report to demo that user roles in Planner are available in ODS
Status: Publish
Edit

& Q@ &

Configuration Schedule User Roles

TargetEntity:  Plan Access Details ~  Plan Access Details | Select

Drag the field from Target Entity, Relsted Entities, Related Facets onts the srea below

= Plan Access Details  |= Related Entities = Related Facets
* PLAN_ACCESSDETAILSID
= Plan IO
= Plan Title
= Plan Fiscal Year
= User D
= Login Name
= First Name
= Middle Initial
=/ Last Name
Define Fiters Define Display Columns Define Personalization Fields

[ Delete [ Clear Al

m

Column Heading Field Hame Group By Group By Level Sort Order Sort Level Aggregation
Column(s} not defined.
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1.6.3 Display of Last Updated Date on Ad-hoc Reports

The Ad-hoc reporting tool pulls data from an Operational Data Store (ODS). This ODS database is scheduled to be
updated with data from the MOM database at a frequency of once a day. The date and time of last update of data is now
reflected while creating and viewing an Ad-hoc report on the screen.

Hame: Offersin Q12013

(\ Description: List of all offers that are present from January to March 2013
)SaS o SRR o PR S m
®  Last Ugdatad On: 13 March 2013 12:10 AM Id
Generated by:  System Administrator

View Levels: Export To: B

il e

1000 Free card membership for New New customer Offers 01 March 2013 30 April 2013 In - Market System
Customers

1001 10% off for New Customers New customer Offers 26 February 2013 30 April 2013 In - Market System

<

‘ Cancel H Print Report as HTML

i

1.7 Calendars

1.7.1 Showing Events on all Calendars

Users can create and track marketing events directly from the Events Calendar. Events are a separate entity from
marketing activities in Strategic Planner. Users can create and track events without using Strategic Planner. R14 Update 1
provides an enhancement to extend the visibility of events throughout the organization by providing a configuration
capability to display events on all calendars in MOM. On any calendar click on the ‘edit’ button on the extreme right

corner, a channel personalization popup is displayed. To include events on the calendar, select “Yes’ for the ‘Show
Events’ option.
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2013 Offers L’:ﬂ edit])

— RT YN

& @) | @ March v 213 v |9

(@

w»
5
g
=
&

2

Sunday Monday Tuesday Wednesday Thursday Friday
Channel Personalization

~

‘Channel Details

!i

Blu-ray player at 50% off
ses exceeding $200

Name: 2013 Offers
Description:  The Offers Calendar channel displays all offers avaiable in the systsm

v

Channel Typs:  Calendar

g
i
£
2
@
e
I3

# Channel Personalization

e
©

3
4 Own a TV and get a Blu-ray plaver at 50% off

4 _10% off for New Customers
20% off on all purchases exceeding $200

4 Extra Loyalty poinis

Discount Offers Loyaty Offers

Offer Type: New: customer Offers Upsell Offers

Y

4 Free card membership for New Customers. Yes v om
Hew Offer for de "ol MA o End Date Bar -
10 Show all items foraday:  Yes ~ 15 16

4 Own a TV and get a Blu-ray player at 50% off
4 _Extra Loyalty points

4 20% ofi on all purchases exceeding $200

4 Free card membership for New Customers.
4 HNew Offer for demo

vvvvaI

Big Event 1

17 18 19

5
N
N
3

4 Own a TV and get a Blu-ray player at 50% off
10% off for Hew Customers

Extra Lo int:

20% off on all purchases exceeding $200

ala
“
i £

ry
-

,_
2
[
s
a

- Discount Offers - Loyalty Offers - New customer Offers - Upsell Offers - Default Color |:| Holiday
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1.8 Resource Management

1.8.1 Navigation and Nomenclature Changes

In preparation for some planned future enhancements, R14 Update 1 has the following navigation and nomenclature
changes in Resource Management:

e The ‘Resource Planner’ left navigation pane menu item has been renamed to ‘Resource Management’

o The ‘Resource Allocation’ functionality has been renamed to ‘Capacity Planning’

2 Strategic Planner
2 MOM

Plans >
Dashboard B Budgets 2
Calendars > Reviews e
Strategic Planner — Bulk Changes ®
Offer Managsment : \ Resource Request >
Marketing Workbench >

Resource Management ~
Spuiovals \ Capacity Planning |

Digital Library

Claims Management
Resource Vs Activi =
Knowledge Manager ty AR
Site Builder

Artwork Producer

Fiscal Year: —= BU|Plan: Resource Categony: I e L=

Hide Filters

Timesheets
Reports

path Activity

Pending Allocations

e  The access point for ‘Resource Request’ has been moved from the ‘Resource Planner’ left navigation menu item
to the ‘Strategic Planner’ left navigation menu item.

e The ‘Resource Management’ left navigation menu item under ‘Tools’ has been removed. That functionality is
now accessible under the ‘Resource Management Admin’ and ‘Settings’ left navigation menu items in the
Administration section.

A Administration

User Management »
User Registration »

- # Resource Mgmt Admin
Dashboard Admin >
Calendar Admin > Resource Categories >
Strategic Planner Admin > Resources >
Offer Management Admin > Resource Management N

Settings

Marketing Event Admin >

- Timesheet Settings >
Workbench Admin »
Approvals Admin >/
Resource Management Admin >
Settings ay
Digital Asset Finder » \
Reports Configuration > Settings

Lefthar Configuration SAS MOM Settings >

Object ID Series > Holiday Management >

Routes Configuration »
Data Transfer Configuration >
Import Data »

Web Service Configuration >

Integration Toolkit >
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1.9 Marketing Workbench

1.9.1 Assets in DAM linked to Workbench objects

Many MOM customers catalog assets in DAM as part of an asset creation process managed in Workbench. For example,
at the end of a review process an asset for a deliverable in Workbench might be catalogued in DAM, so it is accessible
from the digital library. Based on customer feedback, R14 Update 1 modifies the behavior of assets in DAM linked to
Workbench items when the Workbench items are deleted. The specific changes address the following use cases:

e A Deliverable Manager catalogs an asset for a deliverable in DAM and subsequently the deliverable is deleted.
R14 Update 1 modifies the behavior for this use case such that if a deliverable is deleted, the assets are still
accessible in DAM.

e A Deliverable Manager catalogs an asset for a deliverable and then the asset is transferred to a task in the
deliverable. The task contributor adds metadata for the asset and these updates are reflected in DAM. The task is
then deleted in Workbench. R14 Update 1 addresses this use case by adding a configuration option to prevent an
asset from being deleted in DAM if a task is deleted per the use case described above.

1.10 Integration

1.10.1 MOM-Marketing Automation integration enhancements

The integration between SAS Marketing Operations Managements and SAS Marketing Automation (MA) enables users
in MOM to perform functions such as creating campaigns in Cl Studio directly within the MOM user interface. The out-
of-the-box functionality provides integration between Marketing Workbench and SAS Customer Intelligence Studio
Selection Campaigns (part of SAS Marketing Automation). The goal is to help Marketing Services and Campaign
Designer teams work together more efficiently in the campaign creation process.

The integration is enabled by web services along with pre-configured Marketing Workbench workflows to support a
range of campaign creation options for MOM users. The integration setup utility will create a Marketing Workbench
project with three deliverables and associated tasks.

R14 Update 1 builds upon the integration capabilities in prior releases by enabling MOM users to do more aspects of the
campaign creation process. Specifically, this release extends the campaign creation capabilities for MOM users to
include diagram drawing components. The chart below summarizes the new capabilities in R14 Update 1, as reflected in
the two new pre-configured deliverables: ‘Create Campaign’ and ‘Create Campaign and Initiate Counts’.

Available with R14

Available with R14 U1l

Available with R14 U1

Initiate
Campaign

Creates Campaign in MA
* Bnef * Review

« Custom Details * Approve

* Scheduling input

» Send to Scheduler/Admin

Create
Campaign

Creates Campaign in MA
* Brief * Review

* Custom Detais * Approve

* Scheduling Input

+ Send to Scheduler/Admin

» Add diagram drawing

« Select inclusions/exclusion and one target
list per Mit

* Add a communication

» Complete drawing, make ready to count

» Select Treatments assign to Marketing
Cells

Create Campaign
and Initiate Counts

| Creates Campaign in MA

* Boef * Review

* Custom Details « Approve

* Scheduling Input

» Send to Scheduler/Admin

* Add diagram drawing

+ Select inclusions/exclusion and one target
list per Mkt

» Add a communication

» Complete drawing, make ready to count

« Select Treatments assign to Marketing
Cells

. Triggetvcmns!onnwrmcreaﬂ\g

campaign
» Carry out entire process without involving




Features Document for 6.0 R14 Update 01 23

View Task

Direct Marketing Project = Create Campaign and Initiste Counts Deliverable » Create Campaign and Iniiate Counts Task

Info || Dependencies | User Roles
¥ Project
Task
TaskID: 1000
Task Title: Create Campaign and Initiate Counts Task
Instructions: Create basic campaign in marketing automation system with pre defined targets and communication information, and initiate counts to run as part of creating the campaign
StartDate: 15 January 2013 Due Date: 15 January 2013
Status: Completed % Complete: [N (100%)
Actual End Date: 15 January 2013 0122 Pl
Campaign
Business Context Name: G_BC_ORASmall Minimum Budget Amount:  1.00
Folder Path:  viswep Maximum Budget Amount:  10.00
Campaign Name:  1-15-01 Minimum Number of Offers: 2
Campaign Code: Maximum Number of Offers: 20
Publish Campaign Info:  es Add Edit Permission Group:  Marketing Integration

Campaign Definition:
Campaign Description:

Campaign Custom Details:
Planned Start Date:

Planned End Date:

Respanse Start Date:
Response End Date:

Channel Required Date:
Expected Campaign Cost:
Expected Campaign Revenue:
Expected Campaign ROI:
Campaign Strategy:
Campaign Purpose:

Target Audience Description:

Campaign Scheduling

Provide instructions or directly set Campaign System dates:

Detailed Instructions:
Campaign System Settings:
Start Date:

Type of occurrence:

End After x No. of Recurrences:

Qs Direct Mail Campaign Definiion Add View Permission Group:
Campaign description

BlankField_ca22:

14 January 2014 Marketing Manager:
22 January 2015 Campaign Manager:
09 January 2014 Campaign Reviewer:
30 January 2015 Supporting Division:
18 January 2013 Legal Requirement:
200 Hyperiink:
3.00 Hyperlink Display Name:
400

Growth

Campaign purpose
Target audience

Detailed Istructions

08 January 2014
Hone
1

Warketing Analyst

Judy
Kim Blair

Alan

Warketing

No

camp hyperink.com
camp name hype inc

Campaign Marketing Population

Inclusion Lists:
Exclusion Lists:

Communication

Communication Definition:

Standard Lists\Inclusions\VIP
Standard Lists\Exclusions\deceased

Basic_UDFs_Autosdit

Minimum Budget:

2.00

Maximum Budget: 5.00
Minimum Offers: 1
Maximum Offers: 12

Communication Name: 1-1Scomunication
Communication Code:
Unit Cost:

C Di

0.00
Communication

Communication Custom Details.

Planned Start Date: 14 January 2014 Hyperlink: Comhype.com
Planned End Date: 13 January 2015 Hyperink Display Name:  hypsincname
Expected Cost:  2.00
Expected Revenue:  4.00
Expected Response:  £.00
Strategy:  Growth

Target List, Marketing Cell, and Treatments:

Number of rows selected: 0

[F] Marketing Cell Name Marketing Cell Code Target Lists Treatments

[F] | Carketing cell name viswep\Links\Link Camp\Hour away QS Treatments\Seasonahhother's Day sale

Submit to Create Campaign and Initiate Counts

Submit Status Code: 1,001
Submit Status Text:  Opsration completed successfully. Counts are currantly running
Return Campaign Code:  CAMP1662
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1.11 Timesheets

1.11.1 Usability enhancement

Timesheets work with Resource Management functionality to provide visibility into actual time spent by resources on
specific projects. The functionality enables resources to submit their daily hours of work against assigned projects. Based
on customer feedback, the Timesheets user experience has been enhanced by merging the Project ID and Project title
fields into one column. This enables easier project selection by allowing users to view both Project ID and Project Title
in the project selection interface.

My Timesheets
Timesheetfor 4 [07March 2013 T >
S EEEEEEEEEEEEEEEEEEEEEEEEEEREEEEREEREEEEEEE,
g
a h | . = |U.EIU it
q = {000 - Direct Marketing Project . ~ [o00
= 1002 - JK test initiate campaign 01 A e | :
|:§ = 1003 - GT Direct Marketing Project 5 - |DEID
w| = 1004 - Direct Marketing Project feb H - )
|:§ = 1005 - Direct Marketing Project fed 02 H A |DEID
=| = 1006 - Direct Marketing Project_jdtest1 = = :
ﬁ" = OTHER . i |n.un
* *
* L3
®assssssssssssssnsssssnasnnsensnnnannnnnnnns?
O - = |n.un
D dl 2 o
D l 2 [o
] il » [non
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1.12 Integration of SAS MOM and SAS SDM

SAS Digital Marketing (SDM) Version 6.1 offers the e-mail marketer enhanced e-mail design capabilities with
templates and digital asset management using SAS Marketing Operations Management (MOM) Version R14 Update 1.
SAS MOM provides SDM with an e-mail template management and creation capability using MOM’s Artwork Producer
and Digital asset management via the DAM module.

What does this mean for SDM customers?

. Users will no longer need to separately install a 3rd party editor. A new HTML e-mail editor is included with
the product. A marketer can create e-mail content starting from scratch using the new html editor.

SAS © Customer Intelligence Studio gsas

File  Help [E] Designer [ Definitions [ Setup & Administration

i = SAS Visual Analytics Feb2013 - <
| AR TS ot

B
[2 Edit Content

@
3

|» Recipient Data Grid

WML [ Text |

e I )

SAS? Visual Analytics

Better data visualization. Easy analytics.
Discover a new world of possibilities.

Demo: Try It Now

Data Visualization Easy Analytics Robust Reporting Mobile BI
See What You've Been Find Fast Answers to Your Create and Share Meaningful  Get The Power To Know® on
Missing Toughest Questions the Go.

i~
T T

Alerts: 3 Total, 3 New. 1 i Product Managers | User. Pushkraj Maranthe
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. The marketer also has an option to leverage capabilities of SAS MOM and select from pre-created e-mail
templates coming from SAS MOM Format Designer in Artwork Producer. See below a list of templates within SDM
coming from a published list from MOM Artwork Producer.

SAS ®* Customer Intelligence Studio
reeip = Desigeer [ Defmmoas [ Setwp f Admmistranos

= SAS Visual Analytics Feb2013
HE [ » I~

2 Ean Content
[+ Recyueat Data Gr

This broadcast has no content.  Select a Method 1o add content. (D)

Use Template = Create Mew Coateat | Wmport Coateat

Select Template

Tempiates (10 of 10) Search: none ‘= Detail -~

Responsive - content type is html with text Format Type Formats with both HTML and Text

SampleHTMLFormat - formatiind HTML Format Type Formats with HTML

Name Format Type Formats with both HTML and Text
D
ption Visual Analytics templates

Name ormat Format Type Formats with both HTML and Text

D 5 53

. The marketer also has an option to point and click and modify the text and graphical elements on the email
template. This invokes the Artwork Producer point and click capabilities within SDM. See below the dotted lines
indicating the replaceable graphical and text elements on the template.

1 SAS Visual Analytics Feb2013
B2 oW
HTML Editor

m———— | —

Data Visualization Easy Analytics Robust Reporting Mobile Bl
See What Youve Been Find Fast Answers to Your Create and Share Meaningful Get The Power To Know® on
Missing Toughest Questions. Insights. the Go.

|

Demo: Try It Now

SAS®? Visual Analytics in Your Industry

Retail

Visually explore customer data from every channel to uncover hidden insights
you can use to:

o Create more granular customer segments

o Spark innovative ideas for retaining valuable customers and growing
wallet share

« Personalize offers, and localize pricing and assortments

Download the retail solution brief (PDF




Features Document for 6.0 R14 Update 01 27

. The marketer can specify conditions for personalization of the text and graphical elements on the email. The
personalized content is retrieved based on taxonomy rules associated with the digital assets from the Digital Asset
Manager (DAM) in SAS MOM.

Edit Graphic Element

O simple Recipient Personalization Criteria

Select Graphic
Option

4 [0 mousmy - 2222 £]

© conatonal ] Select Variable Variable Value Selected Option
9 XSL Edtor

[Delete Condition | [ Add Condition | [ XSL | Select Graphic Option
Lusave][.concsi ] Tt nouSTRY

A Select Options

-°‘ n- ‘

& copy SAS | Allrights reserved

oK Cancel

Here’s a sample of a personalized email being sent to a preselected set of recipients:

"={ SAS Visual Analytics Feb2013 - x
HED@ » =@ [ Page manager v

I2. Edit Content ®

5 = o

Company industry Email EmailPreferency| Address Address2 Address3 PostalCode Country

x]

ABC Educacion..| 4444 pushkraj.marath.

Tower6 Zone? &0 Bernardo 09760000 BR
ABCLic pushkraj.marath X

Tower? Zones forney

oz

Banco SAS ‘shashikant deor... JK, 204117 an.. Towerd Zone10 S50 Paulo

]

aj marath

¥
Y

Good Hotels kant deor | Y Dallas Parkway | Tower8 Zoned Addison
Y
Y 1518 Tower10 Zone11 Prague 4
¥

hello sports pushkraj marath 1513 Tower11 Zone12 Prague

I}

HTML | Text

Demo: Try It Now

SAS?® Visual Analytics in Your Industry

Banking

Visually explore data sets of any size to spot trends, patterns and hidden insights
that you can use to design a strategy, confirm a hypothesis o identify a new
idea. For example, you can:

« Create more personalized customer interactions and an improved.
customer experience based on a better understanding of customer needs
and preferences.

« Quickly and accurately perform interactive regulatory data analysis to spot
patterns and trends, answer regulatory questions and delver the exact
information requested during inquiries.

Download the banking solution brief (PDF).

For SAS employees: To read more details of the SAS SDM version 6.1, click here:
http://smportal.sas.com/products/customer-intelligence/Pages/newin.aspx
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1.12.1 Setup and Configuration for the integration in SAS MOM

1.12.1.1 Installation of MOM and SDM

SDM - MOM

INSTALLER INSTALLATION

SDM

- System admin will Install SDM
- Version 6.1

MOM
- System admin will install MOM
6.0 R14 Update 1 (SDM
specific installer) on servers

- System admin will Create
Tenant(s)

This can be any existing MOM
customer

OR
New customer

Gsas

1.12.1.2 Choosing the correct MOM installer variation

There are 2 variations of the MOM installer starting version R14 Update 1 — one for the MOM customer who can enable
SDM if required and one for the SDM Only customer. The SDM Only customer can on obtaining the necessary licenses
upgrade to the full MOM version. See details later in this guide.

SDM-MOM SDM-MOM INSTALLATION VERSUS STANDARD MOM
INSTALLER INSTALLATION

Standard MOM

- System admin will Install
MOM using standard MOM
installer of 6.0 R14 Update 1

- 6.0 R14 Update 1 installer will
do the migration of system
including the existing Tenant if
there is any.

- Or system admin will create
Tenant(s)

SDM specific MOM

- System admin will install MOM

using SDM specific installer of
6.0 R14 Update 1

- 6.0 R14 Update 1 installer will

do the migration of system
including the existing Tenant if
there is any.

- Or system admin will Create

Tenant(s)

This can be any existing MOM customer

OR

New customer

Gsas

Following are the subset of MOM modules that are visible if the “SDM only” installation is run.

# MOM # Administration

Dashboard > User Management »

Digital Library > User Registration >

Artwork Producer > Dashboard Admin >
Settings >
Digital Asset Finder »
Lefthar Configuration >
Data Transfer Configuration >
Integration Toolkit ¥

# Configuration

Schema Designer

Ul Framework




1.12.1.3 Running the Integration Toolkit from MOM
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Any user with administrative rights can run the integration toolkit for Digital Marketing Integration. The toolkit can be

run from the left task pane link within MOM > Administration pane.

4 Administration

User Management
User Registration

Dashboard Admin # Integration Toolkit
Calendar Admin
MA Integration >
Strategic Planner Admin
Digital Marketing Integration >
Offer Management Admin

Marketing Event Admin
Weorkbench Admin

Approvals Admin

Resource Management Admin
Settings

Digital Asset Finder

Reports Configuration

voow v v v v v e e v v vy

Leftbar Configuration
Object 1D Series

Routes Configuration
Data Transfer Configuratio
Import Data

Web Service Configurglion

viv v v

Integration Toolkit

This toolkit will make the following changes in the system:-

1.12.1.4 Setting the external webserver details in the configuration file:

When the Integration toolkit is executed for the first time, following settings are required:

Digital Marketing Integration
External Web Server Settings

Protocol:  hitp
Name / IP:  dsinbajinad
Virtual Directory:  CopyArtworkTo\WebServer
Is Server On Same Network: Yes
UNC Path Of Server: \\dsinbajinad\Public

Edit Configuration
Digital Marketing Integration

his system is being used fC || £ yternal web Server Settings

Change Setup “Protocol: [http [
“MName /1P: |dsinbajinad
*Virtual Directory: |CopyArworkToWebServer

*Is Server On Same |Yes[=]
Network:

*UNC Path Of Server:  |Wdsinbajina4\Public

Save || Close

External Web Server Settings:

These are the settings required to identify the web server in the integration setup that will hold the images that are
included in the email. The images will be downloaded from this server when an email recipient opens an email sent via

SDM or requests for downloading images in the email.

Protocol: - Choose from http or https. This is required for preparing the Image Path for the generated artwork, which is
pushed on external web server when broadcast is executed / preview email is sent from Digital Marketing.

Name/IP: - Enter the Name/IP of external webserver where final artwork and images will get copied, when broadcast is

executed / preview email is sent from Digital Marketing.

Virtual Directory: - Enter Virtual Directory location. This is required for preparing the Image Path for the generated
artwork. Graphic element images included in the email broadcasts will be present under this virtual directory.



30 SAS® MOM: Features Document v.6.0. R14 Update 1

Is Server on Same Network: - Indicate if the web server machine is on the same network as the MOM installation or a
different network.

UNC Path of Server: - This will be needed only if the web server is on the same network as the MOM installation. Enter
Target Path where the artwork and images will get copied.

NOTES:

e  UNC path should be the same folder as the folder to which virtual directory is referring or pointing.

e If external webserver is not on same network, system will use one web service to transfer the files from MOM
solution server to External web server for this to work. Copy the “IntegrationMTOM?” folder located in MOM
installer in “Folder - SDM integration” onto the external web server and then create a virtual directory
“IntegrationMTOM? pointing to this copied folder.

e Above information can be updated even after utility is run. User can hit the ‘Edit Configuration’ to change the value

for the external web server attributes.

When the above Settings are saved by clicking the “Save Configuration” button, the following changes occur
automatically in the MOM system as required by the integration. Read relevant details in sections below:

o Database scripts required for installing the entities and facets are executed
e The data transfer configuration is set.

e The form XMLs are copied

[External Web Server serings
*Protocol: [http [=]
“MName [IP: |dsinbajinad
*Virtual Directory:  [CopyArtworkToWebServer
*Is Server On Same Network: |Yes[=]
*UNC Path Of Server:  [udsinbajinad\Public

Save Configuration Configuration is in-progress

his system is being used for MOM and Digital Marketing Exccute Dalabase Serpts

I Configure dats transfer for Format to Arwork
Change Setup

f =x]<
S

Copy Form XMLs

Data Transfer configuration for Format to Artwork already exists. If you need
to modify this, please use the Data Transfer configuration utiity.

Integration toolkit successfully applied

Close

1.12.1.5 Data transfer configuration changes for Artwork Format

When the data transfer configuration is set by the utility, here is what happens in the background. A new data
transfer configuration (FORMAT_ARTWORK) is created to transfer the data from FORMAT to ARTWORK entity.
Following script is run for this:-

INSERT INTO [ALENT DATATRANSFERCONFIG]
([DTCONFIGID]
, [DTCONFIGNAME ]
, [DISPLAYTEXT]
, [SOURCEENTITY]
, [DESTINATIONENTITY]
, [SOURCEBUSINESSOBJECT]

, [DESTINATIONBUSINESSOBJECT])
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VALUES
(30227961240306,
'Format Artwork',
'FORMAT ARTWORK',
'FORMAT',
'"ARTWORK',
'Format',

'Artwork")

INSERT INTO [ALOM AUTHORIZATION]

([AUTHORIZATIONID]

, [OBJECTID]

, [OBJECTTYPE]

, [ACCESSORID]

, [ACCESSRULECLAUSEID]

, [ACCESSORTYPE]

, [PRIVILEGENAME]

, [PRIVILEGEVALUE]

, [PARENTACCESSORID] )

VALUES

(139997925485867,
30227961240306,
'"ENTITY',

500,
69240497087840,
'"EVERYONE ',
'"DELETE',

4,
0)

Once the above records are inserted in database successfully, following xml file is copied under the xml mount point
location.

i

CONFIGXML.xml



32 SAS® MOM: Features Document v.6.0. R14 Update 1

However if the data transfer configuration already exists with the same name, a warning message is shown to the user as
seen in screen shot above. In this case, data transfer configuration needs to be modified manually as shown below:-

= S Data Transier TFaT TTaTSTeT CONTuTaToT
# Administration

A Configurations

[ | Name

[l FORMAT_ARTWORK

Data Transfer Configuration 2
User Management L

User Registration
Dashboard Admin
Calendar Admin
T o Delete Create Configuration
Offer Management Admin
Marketing Event Admin
Workbench Admin

Approvals Admin

Resource Management Admin
Settings

Digital Asset Finder

Reports Configuration

Leftbar Configuration

Object ID Series

Routes Configuration

Data Transfer Configuration

Import Data

Web Service Configuration

Integration Toolkit

2 Tools

Add the following mapping between the format and artwork fields if they are missing: -

#  Field List

[[]  Format Fields Artwork Fields

[[] FORMAT - FORMATDESCRIPTION ARTWORK - ARTWORKDESCRIPTION

[[] | FORMAT - FORMAT_FORMATINFO - TEXTCONTENT ARTWORK - ARTWORK_ARTWORKINFO - TEXTCONTENT

[[]  FORMAT - FORMAT_FORMATINFO - ISTEXTCONTEMTEDITABLE ARTWORK - ARTWORK_ARTWORKINFO - ISTEXTCONTENTEDITABLE

Delete | Add Format Fields | Add Format Group Fislds | Add Facet Series Dbj&ﬂ Add Reference |

Save Cancel

1.12.1.6 Format Details form changes for Artwork Producer with new Content Type fields

Here is how the format details form is updated with the fields related to the content type. Following new fields are added
within Format Designer of Artwork Producer:-

e Content Type
e Text Content

e Allow Editing of Text Content
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Edit HTML Format

Campaign = Design = New Html Format

Format Details

*Format Title:  |New Html Format

Description:

Category: | Digital Markating [ |
Additional Images: X headerLogo.png

Upload
Usage: g, aEdiianle O e Conors

Content Type: | Formats with both HTML and Text [=]
Text Content:  |This format is with HTML and Text

Allow Editing of Text Content:

[E1 Anow Editi ng of Text Content

1.12.1.7 New form added in Artwork Producer Form List

A new form is added to the artwork producer form list in the Ul Framework. This form is related to the taxonomy page

that appears before the point and click page.

Format_Ewvents
Format_Stationery
Book_Details

BookType Details

Format_Events
Format_Stationery
Book Details

Book Type Details

Integration_HTML_MNonResizable_Artwork_Details

Artwork Details

1.12.1.8 Upgrading an “SDM only” customer to “MOM and SDM”

Click on the Change Setup button in the integration Toolkit section of MOM.

£ Administration

User Management 3
User Registration 3
Dashboard Admin > 4 | Integration Toolkit Digital Marketing Integratio
Calendar Admin > i
MA Integration N External Web Server Settings
Strategic Planner Admin >
Digital Marketing Integration >
Offer Management Admin >
Marketing Event Admin >
Workbench Admin >
Approvals Admin *

Resource Management Admin Edit Configuration

Settings 3

This system is being used fof
————
Change Setup 1

Digital Asset Finder 3
Reports Configuration 3
Leftbar Configuration
Object ID Series

Routes Configuration

Data Transfer Configuratio
Import Data
Web Service Configurgfion

Integration Toolkit

Using this, installation mode can be switched from ‘Digital Marketing Only’ to ‘MOM and Digital Marketing’.
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System Setup For: x

~/ Digital Marketing Only
2 MOM and Digital Marketing

* Enter Secret Key

Save Close

Switching from ‘Digital Marketing Only’ to ‘MOM and Digital Marketing’ needs a secret key to ensure that the customer
has the necessary licenses to use full MOM as compared to the SDM only license held previously. On entering the Secret
Key, an authentication is performed and then the necessary changes are effected to allow all of the MOM modules to be
enabled and used.

NOTE: To secure a secret key, you will need to contact Technical Support — SAS SDM or SAS MOM.



