SAS Press Marketing	
Marketing Questionnaire for 	

	[bookmark: _GoBack]General Information
Author Name(s). Please confirm how your name should appear on the cover of the book. Please also indicate the order in which names should appear.

	1.
	 
	3.
	

	2.
	
	4.
	



	Your Original Proposed Book Title. Do you feel that this title still represents the content of your book? If not, what would you like to propose instead?


Click here to enter text.

	Business Initiative. Please choose the most appropriate topic for your book from the list below:

	|_|
	Analytics
	|_|
	Artificial Intelligence
	|_|
	Business Intelligence
	[bookmark: Check5]|_|
	Customer Intelligence

	|_|
	Data Management
	|_|
	Fraud/Security Intelligence
	|_|
	Risk
	[bookmark: Check8]|_|
	Visualization



	Category. Please choose the most appropriate category for your book from the options below. You may select more than one.

	|_|
	Analytics
	|_|
	Customer Intelligence
	|_|
	Government Programs
	|_|
	Risk Management

	|_|
	Big Data
	|_|
	Data Management
	|_|
	Health and Life Sciences
	|_|
	SAS Platform

	|_|
	Business Intelligence
	|_|
	Education
	|_|
	Merchandizing
	|_|
	Services

	|_|
	Cloud
	|_|
	Fraud/Security Intelligence
	|_|
	Performance Management
	|_|
	Supply Chain



	Industry. Please choose the most appropriate industry for your book from the options below. You may select more than one.

	|_|
	Industry non-specific
	|_|
	Education
	|_|
	Insurance
	|_|
	Services

	|_|
	Banking
	|_|
	Energy and Utilities
	|_|
	Life Sciences
	|_|
	[Other]

	|_|
	Capital Markets
	|_|
	Government
	|_|
	Manufacturing
	
	

	|_|
	Communications
	|_|
	Health Care
	|_|
	Retail
	
	



	SAS Solutions and/or Product. Please list the software needed to get the most out of this book:


Click here to enter text.

	Education Market

	|_|
	Textbook
	|_|
	General Instruction





	ABOUT YOUR AUDIENCE
Audience and Prerequisites. Who is your intended audience?  


Click here to enter text.

	What job titles might they have?


Click here to enter text.

	What level of expertise with SAS or JMP and statistics will they need to benefit from your book?

	|_|
	Beginner
	|_|
	Intermediate
	|_|
	Expert



	Why will SAS users want to buy your book? Please list 3-5 key reasons SAS users will want to buy your book:


1. Click here to enter text.
2. Click here to enter text.
3. Click here to enter text.
4. Click here to enter text.
5. Click here to enter text.

	ABOUT YOUR BOOK
Brief Description. Please describe your book.


Click here to enter text.

	Description of Topics. What are the main topics covered in your book?


Click here to enter text.

	Unique Features. What features of your book make it unique? (For example, your book may have quizzes, a modular or tutorial approach, line-by-line explanations of code, or other special features.)


Click here to enter text.

	KEY SEARCH TERMS AND TAGS
In order of importance, list up to 10 specific key search terms associated with your book and its topic. Pick phrases (usually consisting of two or three words) that you think customers are likely to use when they are searching for your title specifically or when they are searching for resources that may be similar in terms of subject matter. *
*Search optimization is an important part in marketing your book. Key words and phrases in the title, description, and metadata that are sent to booksellers help your book surface more prominently through searches by your target audience.

	1.
	
	6.
	

	2.
	
	7.
	

	3.
	
	8.
	

	4.
	
	9.
	

	5.
	
	10.
	

	SUGGESTED PROMOTIONAL REVIEWERS
Please list several individuals who might provide pre-publication promotional reviews for your book. Please provide names and email addresses, if possible.*
* We don’t approach SAS employees or individuals who have participated as technical reviewers for your book. For this reason, we’ll check your suggestions against the technical reviewer list.

	1.
	Name: 
	
	Email:
	

	2.
	Name:
	
	Email:
	

	3.
	Name:
	
	Email:
	

	4.
	Name:
	
	Email:
	

	5.
	Name:
	
	Email:
	



	[bookmark: _Hlk498429700]SUGGESTED COLLEGE/UNIVERSITY AND PROFESSIONAL TRAINING COURSES
Would your book be well-suited for course adoption? If so, for what kinds of academic courses (subject, level)? 


Click here to enter text.

	Which SAS training courses (https://support.sas.com/edu/coursesaz.html?ctry=us&productType=course) would your book be a good reference for?


Click here to enter text.

	SUGGESTED PROFESSIONAL ORGANIZATIONS AND CONFERENCES
Please name any groups, professional organizations, or conferences whose membership you feel would be particularly interested in your book. 


Click here to enter text.

	SUGGESTED JOURNALS TO PUBLISH A REVIEW OF YOUR BOOK 
Please list 3-4 journals that might publish a book review of your book. List book review editor details, if known.


1. Click here to enter text.
2. Click here to enter text.
3. Click here to enter text.
4. Click here to enter text.

	COVER CREATIVE BRIEF
Please provide a little information to help our designer develop your cover. We aim to ensure the finished cover is consistent with corporate branding, eye catching, and will stand out from the crowd!


What are the tone and image considerations?
Max. 25 Words – Are there examples of an overall look or feel you want to achieve? Is the desired style direct, functional, informal, warm – express the style in human terms. Please provide links to any examples. Provide links or visual examples (we will not necessarily use these images, but they will be used to provide the concept and feel).
Click here to enter text.
What are our competitors doing?
Max. 25 Words – Provide links or visual examples from key competitors. Make a quick search on Amazon for similar titles and provide links to covers you feel work well or ones that you feel do not work. Make sure it is clear which ones you like!
Click here to enter text.

	MARKETING YOUR BOOK
Your commitment to helping market your book is key to ensuring maximum exposure and increased sales. Based on your contract, you’ll be submitting three written pieces of content (blog post, tips from your book, and/or an author interview) for us to use in promoting your book. 

	Blog Post. At least one piece of content should be a blog post in the following format: 
1. Write 3 to 5 lines to introduce your blog post.
2. Identify and briefly describe 3 to 5 takeaways (how your book/topic/procedure can help users). 
3. Keep the length at 300 words (minimum) to 500 words (maximum). 

You can see some examples here:
· Ron Cody’s Using regular expressions to verify the pattern of character data
· Robert Carver’s How severe is your missing data problem?

· Author interview/Video. To learn more, please email sian.roberts@sas.com.




	[bookmark: _Hlk498429714]Social Media Participation
If you currently participate in any social media activities, are you planning to do so to promote your book?

	|_|
	Yes
	|_|
	No

	To learn more about getting involved in social media or to refine your current participation, please email sian.roberts@sas.com.


	We'd like to gauge your interest in additional types of marketing activities you may pursue on your own. Which of these do you see yourself actively pursuing? 

	|_|
	Speaking to a local or regional user group (contact Andy.Littleton@sas.com)

	|_|
	Teaching a Business Knowledge Series course (see https://support.sas.com/training/us/bks/partner.html) 

	|_|
	Submitting a paper or poster to a conference (visit conference web sites for call for papers information, as well as conference contacts)

	|_|
	Teaching a conference workshop (visit conference web sites for presentation opportunities, as well as conference contact information)

	|_|
	Suggesting your contacts review your book online (an example includes amazon.com)

	|_|
	Submitting content to enhance your author page (to learn more, please email sian.roberts@sas.com)

	



Thank you for completing this questionnaire!
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