SAS Global Forum 2012 SAS® Futures

Paper 391-2012

Empowering SAS® Enterprise Application with Collaboration and
Search

Murali Nori, SAS

ABSTRACT

In Organizations, people collaborate and make decisions collectively. SAS analytical and Business Intelligence
provide the data, analysis, and answers to the business questions. But the interpretation and decisions are made with
the right people at the right time with the right context. SAS Collaboration strategy facilitate the creation of private
groups and discussions that will help share SAS content and come together to make good decisions, faster.
Customers can expect to have Social experience like Facebook in the context of SAS applications and SAS BI.

Come and hear how SAS plans to push the boundaries beyond simple search and help customers explore and

discover trends, scenarios, information, seamlessly.
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