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ABSTRACT  
  
Many organizations have been able to minimize the effect of these limitations by building their own customer behavior 
warehouses. These warehouses are created with not only the clickstream data, but have integrated web log data, 
social media information, sentiment analyses and other informational sources. All the data adds up quickly and the 
overall cost of maintaining these systems becomes increasingly difficult to shoulder. The underlying databases soon 
become overwhelmed with the sheer amount of data, analysis slows down due to performance reasons, and soon the 
cost of continually upgrading the hardware to keep these systems going becomes a major pain point. These 
customers have used Vertica and SAS to provide an option that provides business results at affordable prices. 
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