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ABSTRACT

Today more than ever, employing and executing a customer-centric strategy is imperative. Leveraging customer
demand and insight to create assortments that cater to the individual and diverse need of the customer can separate
you from the competition. SAS® has created a business process and solution framework that enable retailers to
efficiently and effectively execute customer-centric strategies to drive top-line sales, profitability while mitigating risk in
excess, and out of stock inventory.
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