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ABSTRACT  
  
Customer case study - building and sustaining an automated and optimized retail markdown strategy  
 
Transitioning a retail team to a brand new process can be challenging, especially when it includes adoption of a 
complex software solution. Learn how Nike Retail transformed its approach to markdowns and built a successful and 
sustainable strategy to leverage the power of price analytics. 
  
 
No paper was submitted for publication. 
  
CONTACT INFORMATION  
  
     Richard McDaniel  
     Nike Corp  
     richard.McDaniel@nike.com 
 
 
 
  
SAS and all other SAS Institute Inc. product or service names are registered trademarks or trademarks of SAS Institute Inc. in the 
USA and other countries. ® indicates USA registration.  
  
Other brand and product names are trademarks of their respective companies.  
  

RetailSAS Global Forum 2010

 


	2010 Table of Contents



