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The Executive’s Guide to “An ‘executive summary’ of the e-social revolution, as it applies to

E N T E R p R I s E business. Thomas and Barlow have distilled the most thrilling and
life-changing technological revolution that any of us will witness

s 0 c I AI- in our lifetimes into a clear-eyed set of ‘nothing-but-the-facts

M E n I A STRATEGY ma’am’ data points for business managers. A great read, well
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“Thomas and Barlow have nailed it. | wish I’d written this book.”

Chris Brogan,
New York Times best-selling
coauthor of Trust Agents
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Brings your business up to speed on the most effective social media strategies

Based on dozens of in-depth interviews with top executives and thought leaders at

major corporations, including IBM, Salesforce.com, Accenture, Intuit, SocialText, Newell
Rubbermaid, H&R Block, Mayo Clinic, and SAS, Thomas and Barlow’s book reveals: the
impact of newer social collaborative technologies on society, culture, and business; nuts-
and-bolts guidance for successful corporate social media strategies; crucial topics such
as the value proposition of social media, metrics, costs, RO, staffing, and more; how to
develop your own internal corporate social media strategy; why your social media program
will work only if it's aligned to your business’s goals and objectives; and much more.
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