
N
E

W
 �FR

OM
 T

HE
 W

IL
EY

 A
ND

  
SA

S®
 B

US
IN

ES
S 

SE
RI

ES

“�H
um

an
 h

is
to

ry
 re

fle
ct

s 
ou

r l
on

g 
– 

an
d 

by
 n

o 
m

ea
ns

 c
om

pl
et

ed
 –

 
as

ce
nt

 fr
om

 th
e 

da
rk

ne
ss

 o
f i

gn
or

an
ce

 to
 th

e 
lig

ht
 o

f k
no

w
le

dg
e.

 
Th

or
nt

on
 il

lu
m

in
at

es
 th

e 
kn

ow
le

dg
e 

ex
pl

os
io

n 
w

hi
ch

 it
se

lf 
is

 a
 

cr
iti

ca
l p

ar
t o

f w
ha

t w
e 

m
us

t k
no

w
 n

ex
t.”

 

Al
vi

n 
To

ffl
er

Au
th

or
 a

nd
 fu

tu
ris

t
  



SAS Publishing 
SAS Campus Drive 
Cary, NC 27513  USA 
support.sas.com/publishing
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This book is about what can be known, what must be known, and, most important, 
what actions you will take because you know. This is the power of business analytics. 
Revealing the analytic community as never before, May builds upon years of fieldwork to 
bring us a fascinating look at this community that does important, exciting work affecting 
every aspect of your organization’s life. Celebrating the tools, processes, people, and 
practices of business analytics, The New Know reveals how to create information-based 
competitive advantage. 
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Thornton May is Futurist, Executive Director, and Dean of the IT 
Leadership Academy. He combines a scholar’s patience for empirical 
research, a stand-up comic’s capacity for pattern recognition, and a 
second-to-none gift for storytelling. His insights have appeared in the 
Harvard Business Review, the Financial Times, the Wall Street Journal, 
USA Today, BusinessWeek and on National Public Radio – and he is a 
columnist at Computerworld and CIO Decisions.


