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THE POWER TO KNOW.

THE NEW KNOW: INNOVATION POWERED BY ANALYTICS
BY: THORNTON MAY

This book is about what can be known, what must be known, and, most important,

what actions you will take because you know. This is the power of business analytics.
Revealing the analytic community as never before, May builds upon years of fieldwork to
bring us a fascinating look at this community that does important, exciting work affecting
every aspect of your organization’s life. Celebrating the tools, processes, people, and
practices of business analytics, The New Know reveals how to create information-based
competitive advantage.

ISBN: 978-0-470-46171-6
List Price: $49.95
Publisher: John Wiley & Sons, Inc.
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Thornton May is Futurist, Executive Director, and Dean of the IT
Leadership Academy. He combines a scholar’s patience for empirical
research, a stand-up comic’s capacity for pattern recognition, and a
second-to-none gift for storytelling. His insights have appeared in the
Harvard Business Review, the Financial Times, the Wall Street Journal,
USA Today, Business\Week and on National Public Radio — and he is a
columnist at Computerworid and CIO Decisions.
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